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How money and politics affects:
Education and Student Loans

With our credentialized society, a college degree is critical for future success. Since 2001, the cost of a college education has increased by 35 percent, accounting for inflation. Along with that, private institutions rose 5.9 percent from last year. Most college students will have $20,000 in debt when they graduate. 

The cost of student loans affects college graduates life choices. It causes 22 percent of college graduates in their twenties to take jobs they otherwise would not have because they needed more money to pay off student-loan debt. It delays marriage for 11 percent of graduates and delays having children for 14 percent more. Graduates who are excited to be on their own in the adult world choose to move back home with their parents to save money that can be put towards their loans.  

While college students and graduates are struggling to pay off their loans, the companies they borrow from contribute quite a bit of money to campaigns. For example, Sallie Mae gave $500,000 to federal campaigns and political parties during the 05/06 election cycle, and Nelnet gave $489,000. These companies were the top contributors to the chair of the House Committee on Education and the Workforce, Rep. Howard McKeon (R-CA), of the 109th Congress.

With all of this funding, legislation has been proposed. More funding comes around every time the Higher Education Act is reauthorized. Along with that, Former President George W. Bush signed a budget reconciliation bill that cut student loan funding by $12 billion and then raised interest rates. Also, in 1996, Congress allowed loan companies to become publically traded, allowing them to make even more money. As a result, Sallie Mae’s CEO, Tim Fitzpatrick, was compensated $39.6 million.

Taken from “Indebted to Lobbyists?: The Role of Campaign Contributions in Federal Student Loan Policy” by Public Campaign, 1320 19th Street, NW Suite M-1, Washington, DC 20036
